
EXPORTING - THE 
ENGINE OF GROWTH

The British Chambers of Commerce annual trade survey gauges 
the appetite of UK businesses for international trade and the 
opportunities and barriers they face.

The latest survey undertaken in Q1 2015, received responses from 2,467 businesses. 
 

The results show that businesses who make the leap into international markets are reaping 
the rewards. However, despite the rewards on offer to all firms, it’s the long-established 
international players that are getting most of the benefits.

●    The majority of current exporters (59%) 
recorded sales growth in 2014, despite 
stagnation in the Eurozone and the 
appreciation of sterling

●    Furthermore, a third of exporters (34%) 
had to expand their production capacity 
last year to cope with demand from 
international markets, compared to only 3% 
that reduced capacity

 

●    Of the exporters that responded to the 
survey, the majority (61%) have been 
trading internationally for more than 10 
years, compared to only 6% who have been 
exporting for up to two years

●    Firms considering exporting suggested 
that greater access to overseas distributors 
and partners, and increased funding and 
support, would encourage them to seek 
out international markets

Encouraging more 
businesses to trade 

overseas is crucial to 
economic growth. 

Key findings

John Longworth, Director General of the British Chambers 
of Commerce

“Firms willing to explore international markets reap the rewards on offer. It is 
encouraging to see some businesses exporting for the first time. But we need to 
redouble our efforts to grow the pipeline of new exporting companies and help more of 
our existing exporters to break into new markets. Together this will drive up our export 
performance and rebalance the UK economy. 

“A long-term partnership between government and business can bring about a 
revolution in exports, encouraging more businesses to export for the first time and 
those already exporting to go further. We must make it easier for companies to consider 
trading internationally. By making exporting a bigger part of our business culture, we 
can build our collective appetite to trade. ”
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6% of all responding businesses that currently export started 
doing so in the last two years, whereas 61% had been exporting 
for over a decade.

●    Exporting should not be considered 
solely the domain of long-established or 
large players. A significant percentage 
of exporters are small and medium size 
businesses. The latest survey shows that 
of the responding businesses currently 
exporting, 30% are micro businesses, 36% 
small businesses and 25% medium/large 
businesses.

●    Despite the benefits, too many businesses 
shy away from trading internationally. This 
survey shows 89% of businesses surveyed 
have ambitions to grow domestically, yet 
only 44% of businesses have ambitions to 

grow internationally.

●    Exporting provides businesses with 
incentives to increase their performance 
and productivity. As competition from 
overseas increases the pressure on 
industries that export goods to keep costs 
relatively low. 

●    For the wider economy, trading with 
international markets generates jobs, 
growth and prosperity for the UK. In order 
to rebalance the economy towards a 
sustainble future, we need to encourage 
more businesses to export.

Exporting should not 
be considered solely 
the domain of long-
established players. 

●    One of the benefits of exporting is the 
potential increase in sales and profits. 
This survey shows that over half (52%) of 
businesses that export report an increase 
in their baseline. When a business begins to 
trade internationally, it becomes part of the 
global market. It will have an opportunity 
to expand its customer base, and this will 
bring about better potential for long-term 
growth.

●    Another advantage of exporting is the 
lower cost of production; with the increase 
of supplies needed for a wider target 
market, economies of scale come into play. 

●    By entering the international market, a 
business will also gain various expertise 
which can be used to improve both its 
domestic and foreign business. A business 
can develop and expand its knowledge of 
new technologies, product and marketing 
ideas, and much more. 

 

We need to encourage more businesses to export

Exporting brings a number of benefits
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Support needed for first-time exporters:
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To grow Britain’s trade potenital, the BCC is proposing the following policies for the incoming 
government. 

●    Develop a world-class, global business-to-business network to support all UK  
businesses – linking British firms to customers and opportunities for growth in the  
fastest-growing overseas markets

●    Bring UK Export Finance (UKEF) up to par with the world’s best export finance agencies

●    Make foreign language learning compulsory from age seven to 16

●     Facilitate an International Business Placement scheme that develops the next  
generation of exporters 

The BCC is doing its bit, working in partnership with government to develop and accredit 
overseas Chambers of Commerce and business groups in 41 countries across the globe, where 
businesses can receive practical advice and support. 

A plan to boost the UK’s trade performance

Building 
international 

networks, investing 
in our export skills 

base and removing 
barriers to trade 
will support UK 

businesses to take 
on the world.
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31% of businesses                            
currently export to                                           
China
6.3%

Using the IMF’s recently released World 
Economic Outlook (April 2015), we 
selected 15 countries representing all 
corners of the world. The projected 
annual growth rate from 2015 through 
2020 (in bold) is then used to rank the 
countries that will offer the best growth 
prospects.

Almost all of the countries are located in 
Africa or Asia – only a few in the Western 
Hemisphere – which underscores that 
global economic growth continues to 
be driven by emerging markets and 
developing economies.

To date, the UK’s progress in penetrating 
fast-growing emerging markets has 
been comparatively slow. The failure 
to expand sales to these markets is a 
missed opportunity, as these economies 
have contributed the most to global 
growth over the last five years. Part of 
this failure can be explained by the UK’s 
comparative advantage in services and 
manufacturing, where external demand is 
still dominated by developed economies. 
However, even in the sectors where the 
UK has a comparative advantage, growth 
in exports has been slow relative to other 
countries. 

By harnessing these markets’ potential 
to buy British goods and services, the UK 
has the opportunity to raise its game and 
deliver a better export performance – in 
turn driving faster and more balanced 
growth in GDP.

Changes in trade patterns typically take 
five or more years to materialise, and 
the UK is well placed to take advantage 
of growing demand in developing 
economies over the next decade. 

High-growth markets around the world 

2% of businesses                            
currently export to                                           
Myanmar
8%

29% of businesses                            
currently export to                                           
India
7.6%

11% of businesses                            
currently export to                                           
Vietnam
5.9%10% of businesses                            

currently export to                                           
Kenya
6.9%

17% of businesses                            
currently export to                                           
Nigeria
5.3%

50% of businesses                            
currently export to                                           
United 
States

15% of businesses                            
currently export to                                           
Mexico
3.5%

31% of businesses                            
currently export to                                           
Canada
2%

57% of businesses                            
currently export to                                           
Germany
1.4%

53% of businesses                            
currently export to                                           
France
1.6%

41% of businesses                            
currently export to                                           
Australia
2.9%

7% of businesses                            
currently export to                                           
Argentina
0.2%

23% of businesses                            
currently export to                                           
New 
Zealand

11% of businesses                            
currently export to                                           
Chile
3.5%

Map showing what markets Chamber exporting businesses are currently exporting to and projected annual growth rate 2015-20 (in bold) from the IMF April 
2015 World Economic Outlook.

With a world 
population of seven 

billion, businesses 
limiting themselves 

to just the UK 
are limiting their 
potential market 

to just 0.8% of the 



www.britishchambers.org.uk 

Twitter: @britishchambers
Follow British Chambers of Commerce on LinkedIn  
and Google+


